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of people stated that 
receiving and reading mail 
is a real pleasure.

According to the USPS,

millennials are willing to
pay extra for sustainable
products.

has some impact on what they purchase.

86% of consumers said that
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80%

Colors
brand recognition by 80%.
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can increase 

of purchase decisions are made in-store.

leave a deeper footprint in 
the brain.

70%

56%
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Tangible Materials
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55% of people said they
look forward to seeing
what’s in their mailbox, 
according to the USPS.
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57% of respondents said that
postcard marketing makes
them feel more valued and
creates a more authentic
relationship.


